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"Excellent forum to network, share  
ideas and best practices."

You are invited to participate in the Centricity Healthcare User Group meeting  
being held in New York. Conference attendance is expected to reach 600+ key  
decision makers and is comprised of physicians, clinicians, program managers, 
technical analysts, system managers, storage experts, database administrators,  
and administrative personnel.

History 
Centricity Healthcare User Group (CHUG) was 
launched in 1998 as the Logician User Group with 
about 50 attendees. It was a conference designed 
for users of the Logician EMR. 31 shows and 15 
years later, our event now has over 700 attendees of 
which 550 are Centricity EMR and Centricity Practice 
Management Users from over 400 unique healthcare 
organizations.  

Conference 
CHUG is special in that it is planned and supported 
by the users. The conference is a valuable source 
of information for GE Healthcare Centricity Users. 
Attendees gain further knowledge regarding the  

GE Healthcare Centricity products. It is also a time  
to establish connections across the nation with  
users of similar interests and needs.

Exhibit Hall 
CHUG consistently showcases about 40 sponsoring 
companies. Attendees comment on the importance 
of visiting with sponsors to learn about the latest 
technologies that will interface with their Centricity 
products. The exhibit area is a main hub of the 
conference. CHUG attendees will enter into the 
space for most meal functions, an evening reception 
devoted to the sponsors, as well as other educational 
opportunities such as Learning Lounge sessions.

CHUG is a can’t miss conference for Centricity Users, 
therefore it is a can’t miss conference for you! 

Quotes from Attendees

"CHUG brings many types of  
solutions under one roof."

"I liked to see what the vendors offer.  
Great sharing and best practices!"

welcome to chug



Fall 2015 Sponsor Packages at a Glance
Standard 
($6,000)

Bronze  
($8,500)

Silver  
($14,500)

Gold  
($28,000)

Platinum 
($50,000)

Kiosk with Branding  

10 x 10 Booth 

10 x 20 Booth  

Registration Badges 2 3 4 8 8

Logo printed in guide     

Logo posted on mobile app     

Hard Copy Printed Attendee List     

Company description in the printed  
conference guide (100 words or less)    

Information in the virtual event bag    

Choice of Enhancements Tier 1 1 3 3 3

Choice of Enhancements Tier 2 2 3

Reserved seats at the General Session 5 10

Attendee Demographics

◾  Management

◾  Staff – Information Technology

◾  Executive (CEO, CFO, CIO)

◾  Provider (MD)

◾  Staff – Business/Front Office

◾  Staff – Clinical/Back Office

39%

31%

12%

9%

5%
4%

60%

33%

7%Attendees Interest Area

◾  EMR & Practice Management 

◾  EMR

◾  Practice Management

packages at a glance



Bronze: $8,500
• 	� Kiosk with branding, 

electricity, and 2 stools

•	� Three (3) full conference 
registration badges

•	� Company logo printed in the 
conference guide

•	� Company logo posted on 
the mobile app

•	� Choice of 1 Enhancement 
from Tier 1

• 	� Customized information in 
the virtual attendee bag

• 	� Company Description in  
the Conference Guide

Silver: $14,500

•	� 10 x 10 booth

•	� Four (4) full conference 
registration badges

•	� Company logo printed in  
the conference guide

•	� Company highlighted on 
mobile app with option 
to add photos or links to 
brochures

•	� Hard copy printed  
attendee list

•	� Company description in the 
printed conference guide

•	� Customized information in 
the virtual attendee bag

•	� Choice of 3 Enhancements 
from Tier 1

Gold: $28,000

•	� 10 x 20 booth

•	� Eight (8) full conference 
registration badges

•	� Company logo printed in  
the conference guide

•	� Company highlighted on 
mobile app with option 
to add photos or links to 
brochures

•	� Hard copy printed  
attendee list

•	� Company description in the 
printed conference guide

•	� Customized information in 
the virtual attendee bag

•	� 5 reserved seats at the 
General Session

•	� Choice of 3 Enhancements 
from Tier 1

•	� Choice of 2 Enhancements 
from Tier 2

Platinum: $50,000

•	� 20 x 20 booth

•	� Eight (8) full conference 
registration badges

•	� Company logo printed in the 
conference guide

•	� Company highlighted on 
mobile app with option 
to add photos or links to 
brochures

•	� Hard copy printed  
attendee list

•	� Company description in the 
printed conference guide

•	� Customized information in 
the virtual attendee bag

•	� 10 reserved seats at the 
General Session

•	� Choice of 3 Enhancements 
from Tier 1

•	� Choice of 3 Enhancements 
from Tier 2

Standard: $6,000

•	� Kiosk with branding, 
electricity, and 2 stools

• 	� Two (2) full conference 
registration badges

• �	� Company logo printed 
in the conference 
guide

• �	� Company logo  
posted on the  
mobile app

*monitor and keyboard  
are an additional cost.

Save $500!  
Submit Contract before July 24, 2015sponsor packages



Save $500!  
Submit Contract before July 24, 2015

TIER 1

1/2 page ad in the conference guide. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2,000.00  

Push Notification from the Mobile App. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2,000.00  

Highlight Exhibitor in the Mobile App. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2,000.00  

Electronic Attendee List (see guidelines for limitations on use) . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2,000.00  

Hard Copy Insert in the Welcome Kits. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2,000.00  

Additional 10 x 10 booth space (if available) . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2,000.00  

Present a Breakout Session – Afternoon slot Friday or Saturday . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2,000.00  

TIER 2

Insert in Journal Book. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $3,000.00  

Full page ad in the conference guide. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $3,000.00  

Logo on the conference bag. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $3,000.00  

Present a Breakout Session – Morning slot Friday or Saturday. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $3,000.00  

Charging Station. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $3,000.00  

Beacon Push Notification as people walk by your booth. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $3,000.00  

Mobile App Main Banner. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $3,000.00  

(See guidelines for more information)

enhancements

For more information, see the exhibitor guidelines, terms and conditions. To participate as an exhibitor, 
please complete the enclosed exhibitor contract and mail it with your payment to CHUG, c/o Beatty Group, 
9800 SW Beaverton-Hillsdale Hwy, #105, Beaverton, OR 97005. Contract and payment in full are required 
to reserve exhibit space.



Company Information

Company Name:

Address:

City:  State:  Zip:

Show Contact:  ã Mr.   ã Ms.   ã Dr.  Name (first, MI, Last)

Phone: Email:

Sponsorship Opportunity

Sponsorship Program:  
See Sponsorship Program and Prospectus for details

Fee Payment Total

Standard Package ã $6,000

Bronze Sponsor (Choose 1 Tier 1 enhancement) ã $8,500

Silver Sponsor (Choose 3 Tier 1 enhancements) ã $14,500 

Gold Sponsor (Choose 3 Tier 1 and 2 Tier 2 enhancements) ã $28,000 

Platinum Sponsor (Choose 3 Tier 1 and 3 Tier 2 enhancements) ã $50,000

Tier 1 Ala Carte Pricing

1/2 page ad in the conference guide ã $2,000 

Push Notification from the Mobile App ã $2,000 

Highlight Exhibitor in the Mobile App ã $2,000 

Electronic Attendee List (see guidelines for limitations on use) ã $2,000 

Hard Copy Insert in the Welcome Kits ã $2,000 

Additional 10 x 10 booth space (if available) ã $2,000 

Present a Breakout Session – Afternoon slot Friday or Saturday ã $2,000

Tier 2

Insert in Journal Book ã $3,000

Full page ad in the conference guide ã $3,000

Logo on the conference bag ã $3,000

Present a Breakout Session – Morning slot Friday or Saturday ã $3,000

Charging Station ã $3,000

Beacon Push Notification as people walk by your booth ã $3,000

Mobile App Main Banner ã $3,000

Total

 ãWe contracted before July 24, 2015 – Deduct $500! -$500.00

Total

Fax Completed Contract to: 503-296-5622 or send to chug@beattygroup.com  
For questions contact Andrea Bickel at Beatty Group Int'l 1-800-285-6215 or by email chug@beattygroup.com

exhibit contract chug fall 2015



Payment Information

Method of Payment: 	 ã Visa 	 ã Am.Ex. 	 ã MasterCard	 ã Check Enclosed

Credit Card Number:

Name on Card:								       Exp. Date:

Signature of Card Holder

Make checks for all conference fees payable to Beatty Group Int'l. 

Mail to: Beatty Group, 9800 SW Beaverton Hillsdale Hwy, Suite 105, Beaverton, OR 97005

*Pricing reflects a five percent (5%) discount for payments made by company check.  
Should you choose to pay via internet, fax or phone, the discount will be rescinded.

Contract Payment Policy: There will be no refunds and all space contracted or balance of the  
sponsorship invoice must be paid in full. Unpaid balance is due at the time of cancellation.

ã  I agree with the Exhibitor Guidelines, Terms and Conditions.

Contract Signature (required): 						      Date:

Please Print Name: 							       Title:

Fax Completed Contract to: 503-296-5622 or send to chug@beattygroup.com  
For questions contact Andrea Bickel at Beatty Group Int'l 1-800-285-6215 or by email chug@beattygroup.com

exhibit contract chug fall 2015



Exhibit Space and Assignment

Exhibit space is limited. When the space is filled,  
a waiting list will be established.

Exhibit Space Dates and Hours:

•	� Set-Up: Thursday, October 1, 2015 
2:00 pm – 5:00 pm

•	� Exhibit: Friday, October 2 and  
Saturday, October 3, 2015

•	� Dismantle: Saturday, October 13, 2015 
2:00 pm – 5:00 pm

The area will not be locked or secure overnight.

Exhibit Booth Package Includes: Standard and 
Bronze Packages:  Kiosk with branding, 2 stools.  
Silver package and above: Back and side wall  
drape, 1 – 6’x30” high skirted table and 2 chairs,  
1 – wastebasket, 1 –  7”x44” booth ID sign,  
power with standard plug in.

Fee Schedule (See Prospectus for details)
Standard Package . . . . . . . . . . . . . . . . . . . . . . . . . .                         $6,000

Bronze Sponsorship . . . . . . . . . . . . . . . . . . . . . . . .                       $8,500

Silver Sponsorship . . . . . . . . . . . . . . . . . . . . . . . . .                        $14,500

Gold Sponsorship . . . . . . . . . . . . . . . . . . . . . . . . . .                         $28,000

Platinum Sponsorship. . . . . . . . . . . . . . . . . . . . . .                     $50,000

Package Enhancements
Tier 1
1/2 page ad in the conference guide. . . . . .     $2,000.00  

Push Notification from the Mobile App. . . .   $2,000.00  

Highlight Exhibitor in the Mobile App. . . . . .     $2,000.00  

Electronic Attendee List  
(see guidelines for limitations on use) . . . . .    $2,000.00  

Hard Copy Insert in the Welcome Kits. . . . .    $2,000.00  

Additional 10 x 10 booth space  
(if available). . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             $2,000.00  

Present a Breakout Session –  
Afternoon slot Friday or Saturday. . . . . . . . .        $2,000.00  

Tier 2
Insert in Journal Book. . . . . . . . . . . . . . . . . . . .                   $3,000.00  

Full page ad in the conference guide. . . . . .     $3,000.00  

Logo on the conference bag. . . . . . . . . . . . . .             $3,000.00  

Present a Breakout Session –  
Morning slot Friday or Saturday . . . . . . . . . .         $3,000.00  

Charging Station. . . . . . . . . . . . . . . . . . . . . . . . .                        $3,000.00  

Beacon Push Notification as people  
walk by your booth. . . . . . . . . . . . . . . . . . . . . . .                      $3,000.00  

Mobile App Main Banner . . . . . . . . . . . . . . . . .                $3,000.00  

Prices above are for payment by check;  
additional charges apply to credit card payment.

1.	Hard Copy Insert in Welcome Kits
•	 Material to insert is limited in size to 8½ x 11

•	� Draft must be provided for review 4 weeks prior  
to the conference

•	� Inserts must be shipped direct to the conference 
location attention: CHUG Conference and be  
received by Tuesday, September 29, 2015

2.	Advertisements 
•	� Artwork and proofs are due by Wednesday,  

August 5

3.	Charging Stations
•	� Signs acknowledging your company on a 

charging station

Electronic Attendee List Restrictions: The attendee 
list is available to purchase with limited use. The 
list will be provided within 2 weeks before the 
conference. Sponsors are limited to one email 
communication preconference and one email 
communication post conference. They may also 
send one communication via postal mail. Any other 
use of the attendee list violates the CHUG/Sponsor 
agreement. All communication to CHUG members 
must first be reviewed and approved by the CHUG 
board. Please allow at least 5 business days for 
review and approval. Submissions may be sent to: 
chug@ beattygroup.com. This list must not be sold 
or shared to other companies or individuals.

One company may be represented per booth. 
Exhibitors wishing to share a booth must each pay 
the exhibitor fee(s) indicated above. Sponsors may 
not hold conflicting events on Thursday or Friday 
night, until after the conference evening events  
have ended. Booth Location: If there is a specific 
company you wish to be located next to, or not 
next to please provide that information in an email 
message to chug@beattygroup.com no later then 
Wednesday, August 5th. Booth location requests  
are not guaranteed.

exhibitor guidelines, terms and conditions



Giveaways: All giveaways must be provided in a 
manner consistent with the MITA Code of Ethics 
on Interactions with Health Care Professionals 
(“MITA Code”) and all laws and guidance applicable 
to the exhibitor, as well as with the provisions of 
these Terms and Conditions. It is GE’s policy that 
commercial exhibitors must meet the provisions 
of the MITA Code related to Educational Items 
and Gifts, regardless of whether the MITA Code 
is otherwise applicable. In keeping with the MITA 
Code, all commercial exhibitor giveaways must 
benefit patients or serve a genuine educational 
function for health care professionals. Other than 
medical textbooks or anatomical models used for 
educational purposes, any gift from an exhibitor 
should have a fair market value of less than $100. 
Further, commercial exhibitors may not give health 
care professionals any type of non-educational 
branded promotional items, even if such items  
are of minimal value.

Conference Attendee Badges: Vendors may  
provide ribbons for attachment to attendee  
badges. However; the ribbons must not include  
the promotion or advertisement of any product or 
service and must not include the vendors’ name.

Terms of Payment: Payment in full and a signed 
contract are required to secure your exhibit space 
and/or sponsorship opportunity. Exhibit space 
assignment will not be made until full payment  
is received.

Application Deadline: The deadline for application  
is Wednesday, August 5, 2015. After that date space  
is not guaranteed.

Terms of Cancellation: There will be no refunds and 
all space contracted or balance of the sponsorship 
invoice must be paid in full. Unpaid balance is due  
at the time of cancellation.

Expense Responsibilities: Exhibitors and/or their 
representatives agree that any charges incurred  
with the hotel or other agents for purchase, rental,  
or service will be paid by the exhibitor or their agent.

Shipping Info: Please see the Exhibitor Kit

Conference Attendance: Two (2) representatives 
from each organization exhibiting in the Exhibitor 
Package may have conference access on October 
1-3, 2015. Bronze sponsors will be allowed to have 
three (3) representatives, Silver (4) and Gold (8) 
representatives. Additional attendees will be charged 
the standard conference rate at time of individual 
registration.

Liability and Security: Each sponsor must make 
provisions for the safeguarding of its goods, 
materials, equipment, and display at all times.

Over the Counter Sales: Exhibitors are encouraged 
to offer information that is educational, professional, 
and instructional. The over-the-counter sale of goods 
for on-site delivery is prohibited anywhere in the 
Sponsor area.

Registration: Exhibitors can register for the 
conference and hotel accommodations via the  
on-line registration form located at  
www.beattygroup.com/chug. Please check-in  
at the on-site registration desk to receive your 
conference packet.

Travel Accommodations: A block of rooms has  
been reserved for the User Group conference at  
the New York Marriott Marquis. Conference rate at 
the hotel is $299.00 per night, plus tax for single/
double occupancy. Airfare can be arranged  
through Beatty Group, 800-285-6215.

General: Any matters and questions not covered  
by these regulations are subject to the decision  
of the CHUG Board of Directors. The Board of 
Directors may amend these regulations at any time. 
All amendments made shall be equally binding 
on all parties affected by them, as are the original 
regulations. The Board of Directors will give written 
notice of any amendment or addition to these 
regulations.

Upon signature of the contract to exhibit with the 
CHUG conference, the exhibiting company agrees  
to these terms and conditions.

x

exhibitor guidelines, terms and conditions



Absolute Solutions • Acadiana Medicine Clinic • ACES Medical • Advanced Neurologic Associates • Advanced Orthopaedic Centers • Advantage Care Clinic • Af-
filiated Surgeons of Rockford • Affinity Health System • AHRC Advantage Care Diagnotic and Treatment Center • Alaska Heart Institute, LLC • Albany Internal 
Medicine • Alexandria Neurosurgical Clinic • Alice L. Ramsey, M.D. • Alliance of Chicago • Allied Pediatrics of New York • ALN Medical Management • Alpine 
Family Physicians • Alta Medical Management • Anchorage Women's Clinic • Anderson County Hospital • Anderson Hills Pediatrics • AnMed Health Family Medi-
cine • Annapolis Billing Services • Applachian Regional Healthcare System • Arizona Cardiology Group • Ashland Community Hospital • Ashton Podiatry Associ-
ates, PA • Associated Retina Consultants • Austin Diagnostic Clinic • Austin Pain Associates • Austin Regional Clinic • Baptist Health • Barrow Neurosurgical As-
sociates • Bay Area Heart Center • Baylor Health Care System • Bent Tree Family Physicians • Beth Israel Hospital Center for Health and Healing • Blair Medical 
Associates • Blue Hill Memorial Hospital • Blue Ridge Community Health Services, Inc. • Brain & Spine Surgeons of New York • Brigham Young University • Cancer 
Center of South FLorida • Capital Area Pediatrics, Inc. • Capital Nephrology Assoc. • Capital Region Healthcare • Cardiology & Internal Medicine of LI • Cardiology 
Associates of North MS • Cardiology Consultants PA • Cardiovascular Consultants of South Florida • Cardiovascular Surgery Associates • Carolina Center for 
Surgery • Carolina Medical Affiliates • Carondelet Orthopaedic Surgeons • CBWCHC • Cedar Rapids Medical Education Foundation • Center for Democracy & 
Technology • Center for Primary Care • Center for Sports Medicine & Orthopaedics • Central Maine Healthcare • Central Texas Allergy & Asthma Center • Central 
Texas Kidney Associate P.A. • Champlain Valley Physicians Hospital Medical Center • Charles B Wang Community Health Center • Charles F Mooney MD, PA • 
Cherry Tree Medical Associates • Child Health Associates • Children's Orthopaedic and Scoliosis Surgery Associates • Christiana Care • Christiana Care Health 
System • Christiana Healthcare • Christus Health-Tech Source • Clearwater Valley Hospital & Clinics • Colorado Center for Reproductive Medicine • Columbia 
Basin Health Association • Community Health Access Network • Community Health Center of Central Wyoming, Inc. • Community Health Center, Inc • Commu-
nity Health Centers Alliance • Community Health Integrated Partnership • Compass Medical • Concord Hospital • Concorde Medical Group • Consultants In 
Gastroenterology P.C. • Continuum Health Alliance • County of Santa Barbara Public Health Department • CoxHealth • Cross Timbers Orthopaedics • Cross Trails 
Medical Center • Crown Health Care, PA • Crozer Keystone Health Network • Cypress Cardiology • David B. Ramsey M.D. • Decatur Memorial Hosptial • Denton 
Community Helath Clinic • Denver Arthritis Clinic • Desert Orthopaedic Center • Design I.T. Solutions, LLC • DFD Russell Medical Center • Diagnostic Clinic • 
Diagnostic Clinic of Longview • Dickson-Diveley Midwest Orthopaedic Clinic • Digestive Disease Associates • DMSCO, INC • Donald G Nicholas Jr MD • DuBois 
Regional Medical Center • Ear Medical Group • Eastern Maine Healthcare Systems • ECMA • Elizabethtown Community Hospital • Elkhart General Hospital • 
Elkhart General Physician Services • Emerging Health IT • Encompass Medical Group • EP/Cardiology PA • Erickson Living • Erie Family Health Center • Erlanger 
Health Systems • Eugene Pediatric Associates, LLC • Evans Medical Group • Eye Care for the Adirondacks • Family Care Network • Family Medicine of Mt. Pleasant 
• Family Physicians Group • Family Practice and Counseling Network • Family Practice Associates • Family Practice of Glendale • Faxton St. Luke's Healthcare • 
Fenway Health • Final Support, Inc. • First Choice Emergency Room • Fisher-Titus Medical Center • Fitzgibbon Hospital • Fondren Orthopedic Group • Fort Wayne 
Medical Ed Program • FPMS • Frisbie Memorial Hospital • FWMEP • Gastroenterology Associates of Northern Virginia • Gastroenterology Consultants, Ltd. • Gas-
troenterology Specialists of Oregon • Genesee Medical Group • Genesis Medical Associates • George E. Smith, MD • GI Associates and Endoscopy Center • GI 
Associates, LLC • Golden Gate Urlology, Inc. • Greater Lawrence Family Health Center • Hallmark Health • Hamilton Community Health Network, Inc. • Hand & 
UpperEx Center • Hawaii Primary Care Association • Health Delivery, Inc. • HealthPoint Family Care • HealthSystems • HealthTexas Provider Network • Healthwise 
• Healthworks, MSO (OhioHealth) • Heart & Vascular Center of Arizona • Heart & Vascular Institute of FL • Hellman & Rosen Endocrine Assoc • Hill Country OBGYN 
• HIMSS Analytics • Howard Brown Health Center • Huntsville Pediatric & Adult Medicine • Huntsville Pediatric and Adult Medicine Associates • Illinois Gastroen-
terology Institute SC • IMA Fargo/Clinical Metrics, LLC • Imperial Calcasieu Medical Group • Independent Physician Solutions • Indiana Hemophilia & Thrombosis 
Center • Inland Northwest Health Services • Interfaith Community Health Center • Interior Community Health Center • Internal Medicine of Northern Michigan • 
IU Health Bedford Hospital • Johns Hopkins • Johns Hopkins Community Physicians • Kansas City Bone & Joint Clinic • King's Daughters Medical Center • Klamath 
Heart Clinic • Kneibert Clinic • Koolauloa Community Health & Wellness Center • KSF Orthopaedic Center, PA • Lacmas Medical Group, PC • LaGrange Internal 
Medicine • Lakeshore Clinic PLLC • Lakeshore Orthopedic Group • Lakewood Health System • Lamprey Health Care • Lawndale Christian Health Center • Leg-
acy Community Health Services • Lehigh Valley Health Network • Lehigh Valley Hospital • Linn Community Care • Louisville Orthopaedic Clinic • Management 
Resource Group, LLC • Manatee County Rural Health Services, Inc. • Marana Health Center • Mark S. McTammany, MD • Martin's Point Health Care • Mason City 
Clinic • Mason General Hospital • Massachusetts eHealth Collaborative • Meadowlark Medical Professionals • Medcenter One • Medical & Surgical Clinic of Irving, 
P.A. • Mednetworx • MedStar Health • Melbourne Internal Medicine Associates (MIMA) • Memorial Family Residency Program • Memorial Hermann Physicians at 
Sugar Creek • Michigan Ear Institute • Michigan State University • Michigan State University Radiology Department • Mid Coast Hospital • Mid Hudson Medical 
Group • Mid-Atlantic Cardiothoracic Surgeons • Middletown Cardiovascular Associates • Midwest  Regional Health Services • Milton Hershey School • MIMA • 
MOH Holdings Pte Ltd • Molina Healthcare Inc. • Montclair Breast Center • Montefiore Information Technology • Morris Heights Health Center • Moscow Family 
Medicine • Mountain View Medical Group • MSU HealthTeam • Murray Hill Medical Group • NAPA Management Services for Allied Pediatric of New York • Neuro-
logical Associates, Inc. • Neurosurgery and Spine Consultants • New Mexico Orthopaedic Associates • New York Heart Center • Newton Clinic • NHHS • Noran 
Neurological Clinic, PA • North Central CareNet • North Colorado Health Alliance • North Country HealthCare • North Florida Women's Care • North Hills Family 
Medicine • North Kitsap Family Practice & Urgent Care • North Mississippi Health Services • North Ms Health Systems • North MS Medical Clinics • North Scott-
sdale Pediatric Assoc. • Northern Arizona Orthopaedics • Northern Minnesota Network • Northern Virginia Urology, PLLC • Northwest Asthma and Allergy Center 
• Northwest Gastroenterology Associates • Norwalk Community Health Center • Norwood Clinic • NY Heart Center • OhioHealth • OhioHealth Medical Specialty 
Foundation • Oneida Tribe Of Indians • ONS • Ophthalmic Surgeons • Oregon Eye Associates • Oregon Medical Group • Oregon Neurology • Ortho Northeast • 
Orthopaedic & Sports Medicine • Orthopaedic Management Services • Orthopaedics NorthEast • Orthopedic & Fracture Clinic • OU Dept. of Family Medicine • 
OU Physicians/OUHSC • Palouse Medical • Panther Creek Medical Center • Paradise Medical Group, Inc. • Park West Health Systems • Partners Community 
Healthcare, Inc. • PatientCare Family Clinic • Pediatric and Adolescent Medicine, PA • Pediatric Associates of the NW • Pediatric Clinic, PA • Pediatric Health Care 
Associates • Pentucket Medical Associates • Physicians at Sugar Creek • Physicians East, P.A. • Physicians Medical Center • Physicians Mgmt Solutions, Inc • 
Piedmont Health Services • Planned Parenthood Gulf Coast • Preferred Primary Care Physicians • Premier HealthCare Associates, Inc. • Primary Health Network 
• Prime Care Medical Center • ProHEALTH Care Associates • Prosumm IPP • Puget Sound Family Physicians • Quiroz Adult Medicine Clinic, PA • R. Graham Reedy 
MD • Raleigh Neurology Associates PA • Raphael Health Center • Reno Orthopaedic Clinic • Richmond Bone & Joint Clinic • Rockhill Orthopaedics • Rockwood 
Clinic • Salinas Valley Urology Associates • Samaritan Health Services • Santa Barbara County Public Health Dept • Saratoga Cardiology Assoc., PC • ScoreHealth 
• Settlement Health Shell Point Retirement Community • Singapore Telecommunications Ltd • Sisters of Charity Health System • SIU Center for Family Medicine • 
SIU Family & Community Medicine • SIU Healthcare • SIU School of Medicine • SIU School of Medicine Dept. of Internal Medicine • SJNMR • Slocum Dickson  
Medical Group PC • Sound Familymedicine • Sound Health Services • SouthEast Lancaster Health Services • Southeast Neuroscience Center • Southeastern 
urological Center, PA • Southern Regional AHEC • Southern Tier Pediatrics Practice, PC • Southwest Endocrinology Associates, PA • Southwest Health System, Inc. 
• Southwest Skin Specialists, Ltd. • Southwestern Women's Clinic • Spartanburg County Health Services Dist. • Spartanburg Regional Physician Group • Sports 
Medicine North • St Johns Internal Medicine, P.C. • St Joseph Hospital • St. Clair Hospital • St. Luke's Health System • St. Luke's Magic Valley • St. Mary's Hospital 
& Clinics • St. Mary's/Clearwater Valley Hospital and Clinics • Stanislaus County Health Services Agency • Strategic Business Systems, Inc • Sturdy Memorial 
Associates • Summit Orthopedic Specialists • Summit Orthopedics ltd • SVA Healthcare Services, LLC • Swedish Urology Group • Tallahassee Neurological Clinic 
• Tallahassee Primary Care • Tampa Bay Orthopaedic Specialists • Tarpon PA • Texas Back Insitute • Texas County Memorial Hospital • The Aroostook Medical 
Center • The Austin Diagnostic Clinic • The Cardiology Center, Inc. • The Children's Clinic PC • The Childrens Clinic_Evosus Solutions • The Clinic PC • The Greater 
Hudson Valley Family Health Center, Inc. • The Hinds Medical Clinic, P.C. • The Longstreet Clinic, P.C. • The Neurology Center, P.A. • The Oregon Clinic • The Podiatry 
Group of South Texas, PA • The University of Oklahoma • The Urology Center of Colorado • Tower Health and Wellness • Tri County Orthopedic Surgeons, Inc • 
TriNet Medical LLC. • Tri-State Orthopaedics • TTUHSC • UAMS • UAP Clinic • UEMF • U-Mass. Amherst • UMDNJ • Union Associated Physicians Clinic • Union 
Health Center • Union Hospital Health Group • University Cardiology • University Health Services • University of Arkansas for Medical Sciences • University of 
Oklahoma • University of Wyoming • University of Wyoming Family Medicine Residency Program • Urology Associates of North Central Ohio Inc. • Valley Women 
for Women OBGYN • Vanderbilt University • Vein Specialists of the South • Victoria Women's Clinic Assoc • Village Health Partners • Village Medical Center • Vir-
ginia Surgery Associates, P.C. • Virginia Women's Center • Wagner Macula & Retina Center • Wake Internal Medicine • Wayne Memorial Community Health Cen-
ters • Wellness Pointe • West Texas Medical Associates • Western Washington Medical Group • WESTMED Practice Partners • Westside Internal Medicine • 
William J Warren DPM, PA • Wilmington Health Access for Teens • Women's Healthcare Associates • Woodcreek Healthcare • Wyle Integrated Sciences & Engin-
nering/NASA • Wyle Labs / NASA Flight Medicine
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